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The Caregiver and Lover are the archetypes that 
were found to be predominant throughout my life 
and in my unconscious, These are the guides that 
have supported me in my life on every level and 
are now an expression of my brand and business. 

The following statements are some of the ways in 
which my archetypes express themselves in my life 
and brand.

AS A CAREGIVER
• I empower those I care about by supporting them on how to better take care 
   of themselves. 

• I believe that empathy is a powerful tool for transforming pain.

• My goal in life is to be a catalyst to create a more perfect and caring world.

• I help to create a safe community by helping others feel cared about, loved,
   valued and encouraging nurturing relationships between individuals.

• I am a beacon of hope and bring light to darkness by focusing on the positive, 
   transforming meanness, channeling grace, restoring belonging, lifting heavy spirits 
   and being a channel for something greater than myself.

• I am driven to heal/ release conflict/pain in others to redirect the course of their lives.

AS A LOVER
• I notice people, places or things that evoke beauty, love, passion and connection.

• My strength is helping people appreciate each other, create strong intimacy 
   and helping them see the beauty in each other and around them.

• I understand that love must come from within first.  

• I have the gift of helping people feel special.

• I believe that God is love or that love is one. 

• I inspire genuine self-love as a powerful source for self care.
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CAREGIVER MAGIC 
• I empower those I care about by 
   supporting them in taking better care
   of themselves. 

• I believe that empathy is a powerful 
   tool for transforming pain.

• I am a beacon of hope by bringing    
   grace/light to darkness.

• I help people see the beauty in 
   themselves and each other.

• I support in realising pain in others to 
   redirect the course of their lives.

CAREGIVER SPELLS 
• Martyring myself till I burn out and 
   asking others to do the same.

• Enabling myself and others to 
   be codependent.

• Trouble asserting boundaries and needs.

LOVER MAGIC 
• I believe that love must come from 
   within first.

• I help people see the beauty in 
   themselves and each other.

• I help people feel special and 
   cared about.

• I inspire genuine self-love in others. 

• I am charismatic, intense, 
  and passionate.

 

LOVER SPELLS  
• Being addicted or seeking love outside  
   myself instead of finding it inside first.

• Staying in abusive partnerships out 
   of love.

• Losing myself in another to the point 
   of having no real sense of self.

Brand  Soul
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One of the most vital parts of creating a Soul Based 
Brand is by discovering your own/your brands Hero’s 
Journey and understanding how your archetypes 
have played a vital role throughout your life. 

If your life story was a fairytale how would it read? 
Seeing your story from this perspective helps you 
discover your hero’s journey/ brand story but from 
empowering level. Seeing yourself and your 
brand from this new profound perspective also 
helps you clearly see the gifts and the unique way 
you transform the world. This is Magic.

The following is my Brand Metaphor which is a 
summarized version of my own personal Hero’s 
Journey, based on my archetypes and unique 
life experiences.

MY HERO'S JOURNEYI  BRAND METAPHOR 

THE CALL 

Born as an Innocently (with empathic gifts) turned Orphan that had to learn how 
to love and feel safe in myself. Feeling a strong sense to feel safe and loved from a 
genuine level.

THE JOURNEY  

Initiation into genuine self-care through self-love by experiencing abusive behaviors 
by those that are supposed to love and take care of me. Learning that part of feeling 
cared about is learning to love myself from within first and standing up for myself even 
when others won’t.

TRANSFORMATION I NORTH STAR

Transforming the Innocent and Orphan inside into strong healthy parent/inner guide 
that supports me, loves me and protects me unconditionally. One that stands up for 
me when needed, shows me kindness, makes me feel safe to be myself and loves me 
unconditionally. An Innocent and Orphan turned Angel Guide for safety and inner 
love. Which is who I really am and and always have been.

THE RETURNI THE GIFTI BRAND MESSAGE 

Helping others to feel cared about by helping them feel loved through feeling safe, 
self care, self love and seeing the beauty inside themselves. Transforming tired and 
underappreciated caregivers to feeling loved and appreciated for their gifts of being 
caring to others by guiding them on how to care for the self, create a safe space for 
genuine self love and being compassionate with the self. 
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Values are the foundation of who we are and how 
we make decisions about every aspect of our lives.

When we are not clear what our values are we 
could  be making decisions that are out of 
alignment with our Soul and that could also 
impact us in negative ways.

Your values are your inner compass and just as we  
all need them to truly thrive so does our brand. 

The following Core Values are an expression of who
I am and what my brand stands for based on the 
wisdom gained from my top archetypes. These are 
my Core Inner Compass for myself and my brand.

OUR 7 CORE VALUES

COMPASSION
We have an inherent understanding that we store each and every memory in our minds 
and bodies and support you in relieving and letting go of the physical pain in a safe, 
comfortable environment.

LOVING
Our language and way of being comes from a place of love and non judgement. 
We meet each person where they are, helping them love themselves to a healthy 
happy body.

CARING
We genuinely strive to make people physically feel better finding each person’s  
pathway to health.

TRUST
What happens in our space stays in our space.

EMPATHIC
Our ability to intuitively know where pain and inflammation is stored guides to release it. 

GIVING
Client’s never leave feeling deprived.

EMPOWERING
Our goal is to help you feel heard, supported and empowered on your path to self care 
and self love.

Brand  Soul
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ARCHETYPAL CUSTOMER AVATAR 
CORE POINTS 

• She is a mother, business woman or someone who is playing a caregiver role in 
   some aspect of her life who is stressed out, in pain and worried about the 
   people and things that come with life. She is worried about her loved ones, her 
   job, her finances and her future (the future of those she loves) which is causing 
   physical pain and stress in her life. She may also have pain from her past which 
   is blocking her from living the life she truly yearns for. She feels that if she doesn’t   
   worry things won’t get done. She yearns for help to reduce the stress in her life!

• She feels overworked and underappreciated. She worries and fears that if she  
   becomes sick or something happens to her, her life will fall apart, she will lose her 
   job, those she loves and cares about, her financial status and become homeless.  
   She will not be any good for those she cares about. Because she worries a lot 
   and overextends herself, she fears that her health will suffer and she won’t be 
   good to anyone.

• She even worries about her massage experience! A massage is so intimate! 
   She’s worried about feeling safe and made fun of for her body.

• She wants to be taken care of for once and to have more control over herself and  
   life. There is just so much to worry about and she knows that worrying is causing 
   her so much stress and pain in her life, possibly pushing those she cares about 
   away, and blocking her from being the best version of herself and living a life that  
   she truly desires.

Brand  Uniqueness
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Brand Aspects are the unique gifts that your archetypes 
share with your audience to make your brand, strong, 
focused and specialized.

All archetypes have many aspects. When you discover 
the aspects that are in alignment with who you are and the 
deep Soul yearning of your audience, you create powerful 
brand positioning.

When you can genuinely embody these aspects in yourself 
and your brand you create brand positioning that is unique 
to only you. This is what makes your competition irrelevant! 

The following are the Brand Aspects that were uniquely 
discovered for my brand and are based on my inner work, 
top archetypes and ideal audience.

BRAND CAREGIVERI LOVER/ASPECTS

INITIATION TO SELF CARE & SELF LOVE FROM WITHIN 
Transforming this new powerful initiation from stressed out, overwhelmed, worried and 
blocked to feeling genuinely cared about, pampered, safe, free of pain/stress and 
more empowered in life! A message for her is not just about relieving physical pain but 
about reducing stress and worry in her life. The stress and worry is causing her to have 
pain! Focus on helping her understand that in order for her to truly be her best self, she 
needs to reduce the stress and worry in her life through massage. 

By the end of her massage with Susie, she will feel truly cared about and loved (like 
an angel loves us). Her stress levels and worries will be dramatically reduced so much 
that her mind and spirit will have greater clarity about the people and things that are 
important in her life (and how to better support them). 

• A massage with Susie is a transformative experience of genuine care and love 
   that keeps her coming back for more to continue her journey of self love and care. 

• A massage with Susie is not just about relaxation, it is about an experience of caring, 
   unconditional love, safety and pampering and empowerment. A place where she 
   can really let go and feel safe to be herself and be taken care of.

• By working with Susie, she will reduce stress/worry in her body/mind/spirit and that 
   will affect the rest of her life in an empowering and positive ways!

• Help her reduce worry by teaching her how to take better care of herself in a gentle   
   loving way. Help her feel like a goddess during her session. Use the Lover to create  
   a sensual pampering experience of self care and unconditional love. Help and  
   guide her on how to feel loved and cared about from the inside out. 

Brand  Uniqueness
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AS A CAREGIVER & LOVER BRAND 
I OFFER PRODUCTS & SERVICES THAT:

• A safe, caring and loving space that feels warm, angelic, relaxing and pampering. 
   Use angel energy to help clients feel safe. Include feathers, soft textures, wings.  
   Use crystals is space or during service, music and soft curtains. 

• Use the senses through smells, textures, products, and visually with the environment   
   to help awaken the inner Lover within for self love and self care. Some examples are   
   an aromatherapy humidifier, small water fountain, textures from sheets/blankets, 
   colors of walls, gemstone water and a place to relax for a moment after a massage.  

• Making their service extra special. Have a snack, water, chocolate, little gift to take  
   home, and card of self care for them at the end of session. For special occasions  
   can offer a free addon.

• Before the start of each session have a special simple ritual to make the session extra  
   special and safe. Meditation or burn sage to release stress and negative energies.

• Main focus is in helping clients remove stress in the Soul, mind and body. Use intuitive  
   gifts to offer words of encouragement and support in a genuine way for self care and 
   self love or any guidance received during service and after care. During service  
   checking in with client to make sure to stay in tune with them, keeping conversations  
   to a minimum (unless it is healing for them to talk).

• Being an example for self care and self love. 

• Having books and oracle cards that focus on self love.

Brand  Uniqueness
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CARING HANDS, GRACED WITH LOVE
is my brand motto and the meaning I create in my clients’ lives. For 
me massage therapy is an experience of helping my clients feel safe,  
cared about and valued. It is important for me to create a safe space  
where my clients can feel comfortable letting go of any pain and stress 
that is blocking them from being their best selves.

My goal during our time together is to support my clients like an Angel 
Guide, to take better care of themselves and love who they are from 
the inside out so they can be better available to those they care about.

Caring Hands, represents my ability to be empathetic and sensitive 
to my clients bodies and where they are storing pain.

Graced With Love, is inspired by the energy and my love for angels, 
who always keep us safe and inspire us to care and love ourselves  
and others. 

CARING HANDS, 

GRACED WITH LOVE

BRAND MOTTO 

Brand  Uniqueness
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PROFESSIONAL  TITLE

Susie Chriswisser
Intuitive Massage Therapist 

PROFESSIONAL BIO 
Susie Chriswisser is an intuitive and compassionate massage therapist. 
Her specialty is in creating a safe and caring massage experience that 
is graced with love for you to genuinely heal and release pain, feel 
taken care of and pampered during your session with her.

Susie believes that true caring starts with the self. By taking care of our 
body, mind and spirit we are better able to take care of those we love 
and be the best versions of ourselves in our lives. This is called Self Love 
and is a must in order to live an empowered life and empower those 
we love.

A session with Susie is a special experience where her intuitive touch 
creates a soothing and safe space to allow for sacred healing to 
occur. Her compassionate guidance of self care and self love support 
you in extending this empowering experience into your life!

SHORT BIO 
Susie Chriswisser is an intuitive and compassionate massage therapist. Her specialty is 
in creating a safe and caring massage experience that is graced with love for you to 
genuinely heal and release pain, feel taken care of and pampered during your session 
with her.

Brand  Uniqueness
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CAREGIVER & LOVER WORD VAULT Brand  Uniqueness
WORD VAULT

Empathic

Compassionate Mending

Loving

Kind Hearted

Healing
Inner Beauty

Invigorating 

Entrust

Inspirational 
Encouraging 

CharitableAuthentic

Intuitive

 Invest

Embracing 
Loved Sympathetic

Inspired

Essence

Empowering

Soothing Self Healing
Heart Warm Hearted 

Relaxing Self Care

Self Love



BRAND MOTTO  

Caring Hands, Graced With Love  

BRAND GUIDES 

Caregiver & Lover

MISSION 
To be the go to massage therapist for individuals who are seeking 
to empower their lives through self care and self love; so they can 
be the best version of the themselves for those they love and care 
about. 

BRAND METAPHORI  IDEA

Through massage therapy I transform tired and underappreciated 
caregivers to feeling loved and appreciated for their caring  
gifts by helping them release and heal pain. By creating a safe  
and compassionate space for genuine self love and self care, I  
empower my clients to be the best version of themselves so they 
can better empower those they love and care about.

BRAND INNER COMPASS

Compassion, Loving, Caring, Trust. Empathic, Giving, Empowering

BRAND UNIQUENESSI CORE BRAND ASPECT

Transforming stressed out, overwhelmed, worried and blocked “caregiver” to feeling 
genuinely cared about, pampered, safe, free of pain/stress and more empowered in 
life! 

A massage for my client is not just about relieving physical pain but about reducing 
stress and worry in her life. The stress and worry is causing her to have pain! My focus 
is on helping her understand that in order for her to truly be her best self, she needs 
to reduce the stress and worry in her life through a loving, caring and compassionate 
massage.

ARCHETYPAL CUSTOMER AVATAR 

She is a mother, business woman or someone who is playing a caregiver role in 
some aspect of her life who is stressed out, in pain and worried about the people and 
things that come with life. This is causing physical pain and stress in her life. She may 
also have pain from her past which is blocking her from living the life she truly yearns 
for. She feels that if she doesn’t worry things won’t get done. She yearns for help to 
reduce the stress and overwhelm in her life!

OFFERINGS 

Massage therapy, inspirational online content and guidance on how to genuinely 
care for the self through self love in order to truly empower those she loves and cares 
for in her life.

Brand  Uniqueness
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The overall feel and look for my brand is inspired by the energy 
of angels, the earth/nature, fairies, and a warm/embracing  
safe essence.

Angelic energy and feathers are vital part of my brand and 
represents my Caregiver archetype. This is the energy I use  
when working and guiding my clients during a massage session. 
It is also the energy I invoke in my brand and environment.

The use of deep reds and soft rich pinks create a warm and 
earthy feel and evokes the Lover archetype in my brand.

Rustic textures with a soft/deep feel and the use of nature  
creates a healthy sensual feeling that inspires both the Caregiver 
(self care) and Lover (self love) archetypes in my brand  
and clients.

A sage green represents healing and the Caregiver aspect of 
my brand.

My brand’s version of white is a light beige which creates a 
soft and safe feel. My darkest black is a smokey grey which also 
creates a soft and calming yet deep feeling for my brand.

Brand  Manifestation
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CMYK   29, 98, 100, 36

RGB   108, 27, 0

HEX   6C1B00

CMYK   10, 78, 76, 1

RGB   190, 92, 74

HEX   BE5C4A

CMYK   43, 72, 38, 10

RGB   130, 89, 112

HEX   825970

CMYK   23, 15, 38, 0

RGB   198, 198, 166

HEX   C6C6A6

EARTHY RED
Logo, Headlines, Text & Backgrounds

ANGELIC ROSE  
Logo, Headlines, Text & Backgrounds

EARTHY PURPLE
Backgrounds & Accents

SOFT GREEN
Backgrounds  & Accents

CMYK   13, 22, 38, 0

RGB   212, 192, 160

HEX   D4C0A0

ANGEL'S GOLD 
Backgrounds  & Accents

CMYK   69, 62, 61, 70

RGB   44, 44, 44

HEX   2C2C2C

SMOKEY GREY
Headlines & Text 

CMYK   2, 8, 10, 0

RGB   242, 232, 223

HEX   F2E8DF

ANGEL'S WINGS 
Backgrounds, Text & Accents
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Ladies  Scri p t 
Ladies Script is the main font for my brand. It is handwritten font 
that creates a playful, earthy and romantic feel. It’s also a font that 
looks like angel feathers! This font should only be used for my logo, 
headline copy and inspirational quotes.

BELGRAD
Belgrad is a clean, curvy and elegant font that has senstaul feel 
to it. This font should be used for headline copy and my logo.

ITC Avant Garde Gothic Pro 
ITC Avant Garde Gothic Pro is a clean font that has a circular 
feel to it. It is an easy and clean font to read for copy and helps 
to balance both of my main fonts. 

ab AB 
Ladies  Scri p t

Aa Bb      
ITC Avant Garde Gothic Pro

Aa Bb 
ITC Avant Garde Gothic Pro

Brand  Manifestation
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BRAND TEXTURES & IMAGES

BRAND TEXTURES & BACKGROUNDS
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Brand  Manifestation
BRAND IMAGES DON'TS

Sexually sensual images. The Lover’s 
focus is on self love and self care.

Nature images that are dark 
and heavy.

Bright nature images that are not part of our color palette. Corporate and fake looking images.

Busy images. Bright backgrounds that are not part of our color palette.

IMAGES DON'TS 
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Brand  Manifestation
BRAND STYLE INSPIRATION

One of the many gifts of using archetypes for your brand is the ability to 
clearly understand what kind fashion style to incorporate for your brand. 
By doing this not only does styling feel more natural but you are also 
embodying your brand at every opportunity possible. This is living your 
brand from a Soul Level. The following are styling recommendations for 
my Soul Brand based on my Caregiver and Lover archetypes:

• Deep earthy reds, golden beiges, deep salmon pinks and dark smokey greys.   
   Think of deep reds, purples and golden colors found in the fall or sunsets.

• Use textured fabrics to bring in that elegant earthy feel. Also use fabrics that  
   mimic feather angelic textures. Incorporate rustic metallics as accents.

• Flowy dresses that have pop of deep reds. Can also be a deep red dress 
   or blouse. 

• Use warm colors in clothing and makeup.

• Use jewelry and shoe accents to bring a pop of color and sparkle. 
   Overall look should be clean, earthy elegant and angelic. 
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